
PROBLEM IDENTIFICATION IN MARKETING RESEARCH

Learn how you can use two market research methods, problem-identification and problem-solving, to identify and solve
your most important.

Marketing Research is Systematic and Objective Systematic planning is required at all stages of the marketing
research process, especially in the data collection step. Beginning a research project falls into the category
described as it looks easier than it is. Review the Environment or Context of the Research Problem As a
marketing researcher, you must work closely with your team of researchers in defining and testing
environmental variables. Data is carefully edited, coded, transcribed, and verified so it can be properly
analyzed during this phase of the research process. Analyzing Data Data Analysis is an important step in the
Marketing Research process where data is organized, reviewed, verified, and interpreted. Typically through
estimation. This includes defining the decision alternatives, and the research objectives. Meeting: Researchers
can set up a debriefing meeting to review the analysis. In conventional research, this task begins with a formal
literature review. Aren't marketing problems easy to spot and easy to articulate? Government is the principal
agency that is responsible for producing data about American people and the economy. The following steps
are involved in formulating a research design: Secondary data analysis based on secondary research
Qualitative research Methods of collecting quantitative data survey, observation, and experimentation
Definition of the information needed Measurement and scaling procedures Sampling process and sample size
Plan of data analysis Conducting Secondary Research: Secondary data analysis is one of the steps involved in
formulating a research design. Define the Variable Relationships Marketing plans often focus on creating a
sequence of behaviors that occur over time, as in the adoption of a new package design, or the introduction of
a new product. This permanent document is also helpful because it can be easily referenced by others who
may not have been part of the research. Business intelligence covers data analysis that relies heavily on
aggregation and focusing on business information. This will help you determine whether the findings of your
project will produce enough information to be worth the cost. Featured Posts. Marketing research uses the
scientific method in that data are collected and analyzed to test prior notions or hypotheses. It is important to
realize that it is not always possible to know the sweet spot in terms of scope until the data collection has
begun or has been underway for a time. Research Planning: Planning involves creating and maintaining a plan.
S Census Bureau, directed by the U. To be termed scientific, a method of inquiry must be based on empirical
and measurable evidence subject to specific principles of reasoning. Determining the functional relationships
between the variables and which variables are critical to the solution of the research problem. Try to avoid bias
when interpreting data. In market research, research questions tend to come from internal clients about how to
achieve a certain marketing objective or another. This information is used to identify and define marketing
opportunities and problems; generate, refine, and evaluate marketing actions; monitor marketing performance;
and improve understanding of marketing as a process. This stage involves discussion with the decision
makers, interviews with industry experts, analysis of secondary data, and, perhaps, some qualitative research,
such as focus groups. Focus Group: Soldiers and their family members participate in focus groups. It details
the procedures necessary for obtaining the required information, and its purpose is to design a study that will
test the hypotheses of interest, determine possible answers to the research questions, and provide the
information needed for decision making. Data collection involves a field force or staff that operates either in
the field, as in the case of personal interviewing, from an office by telephone, or through mail traditional mail
and mail panel surveys with pre-recruited households. All are varieties of data analysis. Statistical market
research tools are used. Step 2. Presentation: Report preparation and presentation is the sixth step in the
market research process. In-depth interviews and discussions groups are commonly used. It is important not to
define the market research problem too narrowly or too broadly. Step 3. Marketers use databases to extract
applicable information that identifies customer patterns, characteristics and behaviors. EDA focuses on
discovering new features in the data and CDA focuses on confirming or falsifying existing hypotheses. How
Market Researchers Identify Meaningful Research Questions One of the best ways to identify the knowledge
gap is to jot down all the questions that the market researcher or others have with regard to the research topic
or situation. Open research is associated with qualitative research approaches and closed research is associated



PROBLEM IDENTIFICATION IN MARKETING RESEARCH

with quantitative research approaches.


